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. Analysis of the role of outdoor advertising and
establishing strategies for managing space media

. Consumer perception of M-Commerce

. A Study on the effective of advertisement programmes
of power detergent soaps

. A Study on customer perception of florsheim as a
brand in India

. A Study on adopting customer centric approach a step
towards CRM

. A Study on the customer retention strategies
implemented in sujala pipes

. A Study on Customer Satisfaction in services



8. A Study on Customer Satisfaction in Mobile
Telecommunications

9. A Study on customer perception of defect tracker as a

brand in India



